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When the pla�orms collapsed, XZ simply deleted 
his account, leaving a trail of decimated savings. 
As the old Shona proverb warns, "Chawagona 
kupfuma hachina mbereko" (What you managed 
to make rich does not bear a second fruit)—mean-
ing easy gains are o�en flee�ng and unsustain-
able. They o�en speak with the confidence of a 
seasoned economist but have the regulatory over-
sight of a banana. Social media is an echo cham-
ber. Algorithms feed you more of what you 
already like or engage with. If you look up one 
post about Dogecoin, you are suddenly inundated 
with a thousand other crypto enthusiasts. This 
creates a cogni�ve bias—you see only the success 
stories, amplifying the noise and drowning out the 
crucial, sober voices of cau�on. It is like standing 
in a crowded bira (tradi�onal ceremony) where 
everyone is chan�ng the same tune; it feels like 
the whole world agrees, even if they do not.

The Unbearable Weight of Market Hype and Spec-
ula�on
Global Perspec�ve: The 2021 meme stock saga 
(think GameStop and AMC) in the US was a stark 
global example of how social media-driven hype 
can distort ra�onal markets. Thousands of retail 
investors, guided by Redditors or Reddit, drove up 
the price of fundamentally struggling companies. 
While a few made fortunes, the vast majority 
bought at the peak, fueled by FOMO (Fear Of 
Missing Out), and lost significant capital when 
thebubble inevitably burst. This was not invest-
ing;it was gambling dressed in financial jargon. A 
recent study across various markets indicated that  

he modern age has birthed a fasci-
na�ng creature: the Finfluencer. 
Armed with snappy videos, dazzling 
infographics and the intoxica�ng 

promise of overnight riches, they beckon from the 
screens of TikTok, Instagram and X. While social 
media can be a powerful tool for community and 
basic educa�on, trea�ng it as your primary source 
for serious financial and investment decisions is 
akin to naviga�ng the treacherous currents of the 
Zambezi River with a paper boat. For members of 
the Zimbabwe Associa�on of Pension Fund 
(ZAPF), whose re�rement security hinges on 
sound, long-term decisions, the glossy veneer of 
the "get rich quick" gospel must be peeled back to 
reveal the very real dangers beneath.

The Illusion of Exper�se and The Echo Chamber 
Effect
The most significant disadvantage of relying on 
social media for financial advice is the illusion of 
exper�se. A well-edited video or a series of charis-
ma�c posts can lend undeserved credibility. Who 
is this person? What are their qualifica�ons? 
O�en, they are merely savvy marketers with no 
fiduciary duty to you.Think of 'XZ's Triumph Tips,' a 
popular account that went viral by showing off a 
rented luxury vehicle and claiming to have turned 
a modest savings into a fortune through highly 
specula�ve forex trading.Many young Zimbabwe-
an professionals, eager to escape the infla-
�on-pushed scarcity, followed his recommenda-
�ons, pouring their hard-earned capital into 
unve�ed pla�orms. 
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assets with high social media men�ons o�en 
exhibit higher vola�lity and lower long-term 
risk-adjusted returns compared to those recom-
mended by professional analysts. For a pension 
fund member, stability and reliable growth are the 
cornerstones, not the rollercoaster of vola�lity. 
Imagine a ZAPF member, six months from re�re-
ment, sees a post about a new rare earth mineral 
explora�on company listed on a stock exchange. 
The post, shared thousands of �mes, promises a 
500% return in a year. Feeling le� behind, they 
liquidate a por�on of their stable, diversified port-
folio (REITS, blue-chip stocks) and move it into the 
specula�ve stock. The company fails to find the 
expected reserves. The stock plummets to near 
zero. Was the excitement of poten�al wealth 
worth the guaranteed security of their re�re-
ment?

The Crisis of Context and The Lack of Due 
Diligence
Financial advice is rarely "one-size-fits-all." What 
works for a 25-year-old single so�ware developer 
in Sandton with high-risk tolerance and a six-fig-
ure salary is fundamentally different from what 
works for a 55-year-old pension fund member in 
Mutare saving for their last few years before 
re�rement.Consider the story of the "Two Farm-
ers and the Seed." The first farmer, eager for the 
fastest possible harvest, bought the flashiest, 
most heavily adver�sed hybrid seed at an exorbi-
tant price, ignoring the local agronomist's advice 
on soil type and water availability. The second 
farmer consulted his grandfather and the local 
co-op, plan�ng a proven, drought-resistant heri-
tage seed. While the flashy seed sprouted quickly 
and drew a�en�on, it wilted under the first dry 
spell. The heritage seed grew steadily, adap�ng to 
the climate, and yielded a smaller but reliable 
crop. Your pension fund savings are your heritage 
seed. As the famous investor Benjamin Graham 
said, "The investor's chief problem—and even his 
worst enemy is likely to be himself." Social media 
amplifies this self-sabotage by feeding instant 
gra�fica�on and emo�onal decision-making

The Clear Way Forward: Prudence and Profession-
alism
The conclusion is inescapable: Social media is a 
poor subs�tute for professional, qualified advice 
and disciplined research. Its primary value is not 
for investment execu�on but perhaps for ini�al 
awareness or general financial literacy, provided 
the source is reputable.

Clear Conclusions and A Way Forward:
1. Priori�ze Fiduciary Duty: Always seek advice 
from professionals who are legally and ethically 
bound to act in your best interest. In Zimbabwe, 
this means engaging with licensed financial advi-
sors, reputable asset managers, and—most 
importantly—understanding the advice and strat-
egy of your own Pension Fund.
2. Focus on Fundamentals, Not Hype: For pension 
savings, the focus must remain on long-term 
growth, diversifica�on and risk management. 
Research fundamental value: what is the compa-
ny's real-world business? Are its local and global 
earnings stable? Does its growth strategy make 
sense?
3. Use Social Media for Verifica�on, Not Ve�ng: 
See an investment idea online? Use it as a star�ng 
point, not a conclusion. Take the name of the 
asset and research it using tradi�onal, verifiable 
sources: regulatory filings, reputable financial 
news sites, and established brokerage reports.
4. Prac�ce the 3 C's:
o Calmness: Investment success is a marathon, 
not a sprint. Ignore the emo�onal push of the 
scroll.
o Context: Understand your personal financial 
situa�on, �meline and risk tolerance.
o Consulta�on: Speak to a licensed professional 
before making any significant financial move.

Final Thought (Joking but Serious): Remember, if a 
stranger on the internet promises you a guaran-
teed 100% return on an investment with zero risk, 
you are not looking at a financial �p; you are look-
ing at a clown car full of red flags!


